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The FirstpZy¥
Digital Campaign



We were asked 1o create

O [elle]ife]Xefe]pglelelle]g] fOr Promoting

and freshening up the «dgkan toast
bread product line



while also infroducing to the market
fthe new product codes which were
added to the product line.



THE IDEA



We created the first
24x7 personalized digital
campaign with recipes.



24 different recipes and 24
different SoMe ads based on the
«oekay toast bread product line

oy Karamolegos.



Humble. -

0
KAPAMOAETKOX

e
KAPAMOAETKOZX

‘Bva ~ o
yua ;Kflet‘. copa
TNg npepag oov!

 To Ok
TO Ly WlE 4

AEEL TH EYNTAIH




Fach hour of the day
users would come across a
different ad with a different recipe.
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The recipe that was running each hour

of the day was specifically designed

and matched to the mood and the
eating habits of that time.
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EXAMPLE

For instance the recipe «1o §eKka TO OIVEPIAN

(the movie toast) was running from 21:00 to
21:59, with the copy:

TI va TNV KAVEIC PIa TAIVIA OIVEPIA AVOOWTTOC, KAVE EKEI EVO
LOOABWVIO HE TOEIC TOLAAXIOTOV, TTAYWUEVN PUTTVPITOA KAl PEPIKA
chicken burgers pe T0 oAoKaivoLvpPIo AaxTapIoTO Aeka Burger
Brioche. Toopa paAioTa. Av TNYQVIOEIC KAl TTATATES, TTAC KAl VIO

TETAOTN TAIVIA VA TO EEPEIC. ’ ’
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THE MICRO-SITE
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The campaignh was supported with
a custom made micro-site where users
could navigate and find all the available
recipes as well as information about the
«dexkan toast bread product line.
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Ta coxahaTévia sthicks griayuive and pakaws Adwa

¥eapeOTes ival n sardAlnin nopda, Ko ov BoumiEer pog

T YERGTN Sprinkles KOpWP TOWE, NGOG CIYOUEO K yiIo
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Users could also filter recipes by
oroduct, by iIngredient or by faste.
The micro-site was enriched with
enficing animations.

See the micro-site here



https://karamolegos-bkr.gr/24xdeka
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Ti pnogel va KGvel Eva BopeETd andyEupa, Grpoeg
evBipipoy,; BAAL TNV ayonnpEyn Cou PoumKn, SEncE Aiyo

o KeATO oTo oBopUuBo. To KpaTE TRG MPLOTRG Saysiovide
oTo open toast pE Afka MNollonoss Ko KApaUE A Eve

avavd, a oF anolnpisaEL
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We adjusted each bannerin 3
different dimensions and formarts:

Facebook & Instagram feed, story
and GDN.
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5,200,128

IMPRESSIONS
1,068,362 36,349
REACHED LANDING PAGE VIEWS
51.707 €0.20

POST ENGAGEMENTS COST PER LANDING PAGE VIEW
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https://www.youtube.com/watch?v=aV9yk4mTsqM

THANK YOU:




