
FEATURED CASE STUDY



We helped BoConcept Greece
win the  Franchisee of the Year  award 

among 60 other countries

BOCONCEPT GREECE

×



Double-digit increase in sales;
year-over year

×



300+ km

Bulgaria

Greeks drive to Bulgaria in order to shop 

cheaper products.

The Ordinary Concept:

×



300+ km

Bulgaria

Bulgarians drive to Thessaloniki, Greece to shop 

two-times more expensive products.

Our Extraordinary Achievement:

×



Special Interests

4.

Affluent Behavior

3.

Geolocation

2.

Display

1.

The 4 Pillars.
STRATEGY

×



premium
brands

premium
devices
(e.g. iPhone X)

frequent
international
travelers

How to target afluent consumers:
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THE CAMPAIGN

×



boconceptsales.com/Bulgaria

100% Local
Marketing

CAMPAIGN

×



Creative &
Call to Action

CAMPAIGN
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